
Course Unit Introduction to Tourism Field of study Tourism

Bachelor in Tourism School School of Public Management, Communication and Tourism

Academic Year 2025/2026 Year of study 1 Level 1-1 ECTS credits 6.0

Type Semestral Semester 1 Code 9254-846-1106-00-25

Workload (hours) 162 Contact hours T - TP 60 PL - TC - S - E - OT - O -

T - Lectures; TP - Lectures and problem-solving; PL - Problem-solving, project or laboratory; TC - Fieldwork; S - Seminar; E - Placement; OT - Tutorial; O - Other

Name(s) of lecturer(s) Márcio Domingos Alves Ribeiro Martins

Learning outcomes and competences

At the end of the course unit the learner is expected to be able to:
1. Identify the concepts and measures used to analyse the tourism phenomenon.1.
Describe the evolution of tourism in Portugal and worldwide.2.
Analyse the structure and organisation of tourism.3.
Identify and characterise the different components of tourism demand and supply.4.
Characterise the tourist market and the specificities of price formation in tourism.5.
Identify the main trends in tourism and the main sources of information relevant to tourism6.

Prerequisites

Before the course unit the learner is expected to be able to:
Not applicable.

Course contents

1. Analysis of the Tourism Phenomenon
2. Historical Evolution of Tourism Activities Worldwide and in Portugal
3. Structure and Organisation of Tourism
4. Tourism Demand
5. Tourism Supply
6. Tourism Market
7. Future Perspectives in Tourism

Course contents (extended version)

Analysis of the Tourism Phenomenon1.
Definition and concepts-
Measures and Analytical Indices-
Basic Notions of Tourism Research-

Historical Evolution of Tourism Activities Worldwide and in Portugal2.
Structure and Organisation of Tourism3.

The Tourism System-
Institutional, Structural, and Organisational Aspects of Tourism in Portugal-

Tourism Demand4.
Concept and Formation of Tourism Demand-
Tourism Needs-
Tourism Consumption-
Demand Motivations-

Tourism Supply5.
Concept and Classification-
Tourism Products-
Accommodation, Transport, and Leisure Activities-
Private and Institutional Components in the Provision of Tourism Services-

Tourism Market6.
Concept and Characterisation of the Tourism Market-
Basic Elements of the Tourism Market-
Market Imbalances-
The Issue of Pricing in Tourism-

Future Perspectives in Tourism7.
Development Trends-
Change Agents-

Recommended reading

Alina Ianioglo & Marko Rissanen (2020) Global trends and tourism development in peripheral areas, Scandinavian Journal of Hospitality and Tourism, 20: 5, 520-
539, DOI: 10. 1080/15022250. 2020. 1848620

1.

Fletcher, J. , Fyall, A. , Gilbert, D. , & Wanhill, S. (2017). Tourism: Principles and practice. Pearson UK.2.
Cunha, L. (2012). Turismo em Portugal - sucessos e insucessos. Edições Universitárias Lusófonas: Lisboa.3.
Cunha, L. ; Abrantes, A. (2019). Introdução ao turismo (6ª ed. ). Editorial LIDEL: Lisboa.4.
Cunha, L. (2013). Economia e Política do Turismo (3ª ed. ). Lisboa: Lidel - Edições Técnicas, Lda.5.

Teaching and learning methods

The curricular unit will be taught through the presentation of theoretical content (expository method), followed by the analysis and discussion of practical cases and
guided readings in the classroom (demonstrative method). For distance learning, students will be expected to carry out research assignments related to the topics
covered in the curricular unit.

Assessment methods

Continued evaluation - (Regular, Student Worker) (Final)1.
Intermediate Written Test - 60% (Minimum score of 7/20.)-
Practical Work - 40% (To be carried out over the semester. Minimum score of 7/20.)-
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Assessment methods

Evaluation by final exam - (Regular, Student Worker) (Final, Supplementary, Special)2.
Final Written Exam - 100%-

Mobility students - (Regular, Student Worker) (Final, Supplementary, Special)3.
Development Topics - 100%-

Language of instruction

Portuguese, with additional English support for foreign students.

Electronic validation
Márcio Domingos Alves Ribeiro Martins Catarina Antónia Martins Claudia Cristina Silva Costa Luisa Margarida Barata Lopes

21-10-2025 24-10-2025 24-10-2025 26-10-2025
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